


Executive Summary

Nonprofit associations today operate in a world where supporters are spread
across both physical mailboxes and digital channels. While traditional direct mail
remains a powerful tool for engagement and fundraising, evolving donor
behavior and media consumption habits mean that relying solely on mail limits
reach, relevance, and long-term growth. By adopting a digital omni-channel
approach — combining direct mail with targeted digital touchpoints such as
social media, search, display ads, and email — associations can dramatically
increase visibility, donor engagement, response rates, and lifetime value. This
white paper outlines why and how nonprofit associations should integrate digital
omni-channel strategies with direct mail, explores key benefits and obstacles,
and provides a practical roadmap to get started with MEGA, Inc. and its digital
partner, Connects 360, LLC.

Introduction: The Shifting Landscape of
Nonprofit Fundraising

The modern donor's journey is no longer linear. Supporters toggle between their mailbox, social
media feeds, email inboxes, and search engines, creating a complex and fragmented engagement
landscape. For nonprofit associations, this shift presents both a challenge and an opportunity. The
challenge lies in cutting through the digital noise to capture attention and inspire action. The
opportunity lies in meeting donors where they are, creating a unified and persistent presence that
builds relationships and drives results.

While direct mail continues to be a cornerstone of nonprofit fundraising, a mail-only approach is
no longer sufficient. To thrive in this new environment, associations must embrace an integrated
strategy that leverages the unique strengths of both physical and digital channels. This white



paper will explore how a digital omni-channel approach, powered by a platform like Connects
360's ConnectsMail 2.0, can transform a traditional direct mail program into a modern, data-
driven fundraising engine.

The Enduring Power of Direct Mail

Even in a digital-first world, direct mail remains a vital component of nonprofit fundraising,
delivering a unique combination of tangibility, trust, and impact that digital channels alone often
struggle to replicate. Its continued effectiveness is rooted in several key strengths.

First, direct mail is tangible and personal. A physical piece of mail that a donor can hold in their
hands creates a personal connection that a fleeting email or digital ad cannot. This tactile

experience can make a message feel more significant and memorable. In fact, 71% of
consumers report that direct mail feels more personal than online digital
communication. This personal touch is particularly effective for building relationships with

long-time and higher-value donors.

Second, direct mail consistently demonstrates high response and retention potential. With an
average open rate of up to 90%, far surpassing the typical nonprofit email open rate of just
under 29%, direct mail ensures that a message is seen. This high level of engagement often
translates into action. For nonprofits, the average response rate for direct mail is a solid 2.86%,
and campaigns that integrate mail with digital elements see response rates increase by as much

as 6Xx.



Finally, direct mail confers a sense of brand legitimacy and trust. A professionally designed and
printed mail piece can signal that an organization is credible and serious about its mission, which
is a critical factor for donors considering a contribution.

However, despite these strengths, a fundraising strategy that relies solely on direct mail is no
longer sufficient. The primary limitations include its limited reach and frequency, the inherent
difficulty in tracking donor behavior and attributing results, and the missed opportunity to engage
younger, digital-native supporters who may overlook or discard physical mail. A mailer letter
represents a single, static interaction, unable to adapt to a donor's real-time behavior or
preferences across other channels. To overcome these limitations and unlock greater potential, a
more integrated approach is required.



The Omni-Channel Solution: A Unified Approach
to Donor Engagement

An omni-channel strategy is not simply about using multiple channels; it is about connecting them
to create a single, seamless, and donor-centric journey. Where a multi-channel approach often
results in siloed communications, an omni-channel strategy ensures that every touchpoint—from
a mailed brochure to a social media ad to a follow-up email—is part of a cohesive and unified
conversation. This approach is built around the supporter's behavior and preferences, delivering
consistent branding and messaging at every stage.

Connects 360, LLC has perfected this strategy with its ConnectsMail 2.0 platform, a revolutionary
solution designed to bridge the gap between direct mail and the digital world. By integrating a
traditional direct mail campaign with up to 12 cutting-edge digital technologies, ConnectsMail 2.0
transforms a static mail piece into a dynamic, interactive, and fully trackable fundraising tool. The
result is a powerful synergy that has been proven to increase direct mail response rates

by 23-46%.

This is the future of direct mail—a future where every campaign is amplified, every
interaction is measured, and every donor feels seen and valued across every channel.




Key Benefits of an Integrated Omni-Channel
Strategy

By integrating digital omni-channel practices with traditional direct mail, nonprofit associations
can unlock transformative advantages that drive both immediate results and long-term growth.

Expanded Reach & Diversified Engagement

An omni-channel approach allows nonprofits to broaden their audience beyond the confines of a
mailing list. Digital advertising and social media campaigns can reach individuals who may never
open a piece of physical mail, particularly younger, digital-first supporters. This ensures that an
association's message is seen on the platforms its audience uses daily. Furthermore, an integrated
strategy enables a higher frequency of touchpoints. Instead of a single mail drop, a supporter
might see a pre-mailing ad on Facebook, receive the physical mailer, and then see a follow-up ad
on Google, creating multiple reinforcements that increase message recall and the probability of
conversion.



Improved Conversion & Donation Results

The data is clear: combining mail and digital drives superior results. Studies show that integrated
campaigns can lift website visits by 68% and lead generation by 53%. This uplift
translates directly to the bottom line. Furthermore, digital channels, when precisely targeted, can
reduce donor acquisition costs and support retention through timely, automated follow-ups and
stewardship messages. This allows nonprofits to move beyond one-time donations and cultivate
deeper donor lifecycle management, guiding supporters toward recurring giving, major gifts, and
planned giving.

Stronger Donor Relationships & Brand Loyalty

Consistency is key to building trust. When donors receive unified and high-quality messaging
across all channels, they perceive the organization as professional, organized, and mission-driven.
This enhances credibility and fosters loyalty. An omni-channel approach also provides flexibility to
meet diverse donor preferences, allowing some to respond via mail while others engage digitally.
This combination of the tangible, emotional appeal of mail with the immediacy and interactivity of
digital channels creates a powerful, multi-sensory connection that enhances the retention of the
organization's message.

Actionable Data, Insight & Continuous Optimization

Perhaps the most significant advantage of an omni-channel strategy is the wealth of data it
provides. By collecting data across mail, digital, and social channels, a platform like ConnectsMail
2.0 can build a comprehensive, unified view of each donor. This allows for smarter segmentation
and personalization. With integrated tracking, including unique URLs, QR codes, and match-back
analysis, nonprofits can finally attribute donations to their source, compare the performance of
different channels, and dynamically trigger tailored follow-ups. This creates an evolving donor
journey that can be continuously optimized for maximum impact.



ConnectsMail 2.0 in Action: A Closer Look at the
Technology

Connects 360's ConnectsMail 2.0 platform is the engine that drives this integrated omni-channel
experience. It is a comprehensive suite of digital technologies built around a central direct mail
campaign, designed to maximize reach, engagement, and attribution. Here is a closer look at how
each component works in synergy:

Technology Description

Social Match Before the direct mail piece even arrives, ConnectsMail 2.0 matches your
mailing list to Facebook and Instagram user accounts, delivering targeted
ads to their social media feeds. This pre-mailing digital touchpoint primes
the audience, increasing awareness and anticipation for the physical mailer.

Mail Tracking Gone are the days of guessing when a campaign has landed. With mail
tracking, you know exactly when each piece of mail is delivered, allowing for
the precise timing of follow-up digital campaigns and providing a clear
window into the campaign's physical reach.

Informed Delivery Through a direct integration with the U.S. Postal Service's Informed
Delivery® service, your supporters receive a daily email digest of their mail.
ConnectsMail 2.0 inserts a full-color, clickable ad alongside the digital
preview of your mailer, providing an additional, fully trackable touchpoint
before the physical piece is even in hand.



Call/Text Tracking To measure response from offline channels, each campaign can be assigned
a unique phone number for call and text tracking. This allows you to record
every inbound call and text message, capture the contact information of
respondents, and even deliver coupons or URLs via SMS to drive further

engagement.
Online & Social The journey doesn't end after a website visit. For visitors who leave your site
Follow-Up without donating, ConnectsMail 2.0 deploys retargeting ads across the

Google Display Network, Facebook, and Instagram, reminding them of their
interest and encouraging them to return and complete their donation.

Lead Match One of the most powerful features of the platform, Lead Match allows you
to identify anonymous website visitors who were part of your mailing list.
You receive a list of these previously unknown leads, including their contact
information and the actions they took on your site, providing invaluable
data for follow-up and proving direct mail's impact on web traffic.

For nonprofits seeking to further amplify their campaigns, ConnectsMail 2.0 +PLUS adds
even more powerful tools, including YouTube Ads, Demand Gen (for Google Discover,
Shorts, and Gmail), and advanced Geotargeting capabilities for both Google and social
media platforms.



Overcoming the Challenges of Implementation

While the benefits of an omni-channel strategy are compelling, nonprofit associations often face
challenges in implementation, from data fragmentation and budget constraints to ensuring
creative consistency and accurate attribution. Connects 360 is designed to overcome these
hurdles. Our full-service model means we handle every aspect of the campaign, from data
consolidation and creative design to digital ad management and results tracking. We work as an
extension of your team, providing the expertise and technology to launch a sophisticated omni-
channel campaign without the need for a large in-house team or multiple vendors. Our platform
was built to unify online and offline data, and our transparent, real-time dashboard provides clear
attribution for every channel, solving the most complex challenges that nonprofits face.

Getting Started with MEGA and C360 Omni-
Channel: A Simple Roadmap

Launching your first integrated omni-channel campaign with MEGA and Connects 360 is a
straightforward process. We guide you through every step, ensuring a smooth and successful
launch.



1. Consultation and Goal Setting: We start by understanding your unique fundraising goals,
whether it's new donor acquisition, reactivation, or increasing recurring gifts.

2. Audience & Data: We work with your existing mailing list and use our data enrichment tools
to prepare it for both mail and digital targeting.

3. Campaign & Creative Design: Our team designs a cohesive set of assets, as needed,
including the direct mail piece and all corresponding digital ads, ensuring consistent branding
and messaging.

4. Launch & Execution: We manage the entire campaign launch, from the mail drop to the
deployment of all digital components across social media, Google, and the USPS Informed
Delivery platform.

5. Tracking & Optimization: You receive access to a real-time dashboard to track every
interaction, from mail delivery and website visits to calls and online requests.



Conclusion

For nonprofit associations committed to growth, impact, and building long-term donor
relationships, a digital omni-channel strategy is no longer optional—it is essential. The
combination of the trust and tangibility of direct mail with the reach, targeting, and immediacy of
digital channels delivers a powerful, modern fundraising and engagement engine. By integrating
these channels thoughtfully, grounded in data, consistency, and a donor-centric journey,
associations can expand their reach, boost donations, deepen relationships, and future-proof
their fundraising strategy. With a partner like MEGA and Connects 360 with the technology of
ConnectsMail 2.0, the future of fundraising is more accessible and more powerful than ever
before.

About MEGA

For over 40 years, MEGA has been providing list management and brokerage services to
the non-profit community. Our mission is evident in our day-to-day relationships with both
clients and vendors. Our dedicated staff brings to the table over 100 years of combined
working experience and knowledge of the list rental and list exchange markets. MEGA has
built a reputation that is above reproach among our many long-term clients and industry
professionals - we are notably reliable, efficient, knowledgeable, prompt and courteous.
We care deeply about our clients, their causes and their bottom line. Our dedication and
expertise is evident in the service provided to and the satisfaction expressed by our clients.

About Connects 360

Connects 360 is a full-service marketing technology company built to drive results at scale.
As Your All-in-One Marketing Tech & Al Partner, we help small and mid-sized businesses
grow with intelligent, results-driven marketing solutions. With a robust stack of 25+ best-in-



class technologies—many powered by Al—we deliver immersive visual content with
targeted, omnichannel campaigns that convert.
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